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Great Design and Creative Copy. A Rare Combination.

The success of your brand defines the success of your business. Your brand stands for who you are, what you do and
what you offer. Our mission is to help you build a brand that reflects your passion, the unique qualities of your company
and why people choose your products and services above all others.

Experience. Wide Range of Skills. Print and Digital Media.

Developing a strong, clear brand identity is just the starting point. It’s vital that the brand message is reinforced at every
opportunity and through every medium with brand values that are consistent, honest and compelling. We can deliver
strategic thinking and marketing direction that can help turn your business ideas from vision to reality.

At Cloud19Creative our most important goal is to help you achieve yours.

Need a brand concept for your start up business? We can help.

Want a capabilities brochure, sales collateral or a product catalog? Can do.
Gotta have an e-commerce site with CMS capabilities? Bring it on.
Flexible? Fast? Affordable? Let’s talk.

A

Kerry S Hamilton

Principal / Sr. Creative

kerry@cloudi9creative.com




IUOPIOD

; <3
=
—

| =
. | m

_ uopoO




BRAND STRATEGY CREATIVE DESIGN DIGTIAL / WEB SOCIAL MEDIA

Brand Identity Ad Campaigns (print/web) Direct Mail E-commerce Facebook

Brand Message Annual Reports Infographics/Outdoor Email Marketing Instagram

Brand Voice B2B & B2C Logo/Letterhead HTML5/CSS/JavaScript LinkedIn

Online Strategy Brochures/Collateral Magazine (Print/Digital) Joomla, Wordpress Twitter

Social Marketing Business Forms Packaging/Signage Web Design/Dev YouTube

Austin Humane Society Home Theater Store, Inc./Modia  Neuhaus Education Center Shell Chemical Company

Avalon Community HOA Hoover’s, Inc. (Austin) Pepsi Brands (PepsiCo, Inc.) The Shlenker School (Houston)

Baker Hughes Oilfield Services Houston Texans (NFL) « All Sport Sports Drink The SubSea Company

Black Diamond BBQ & Catering James Darcy Wines » Dr. Pepper TGS (Oilfield Services)

Cardani Cosmetics Jewish Community Ctr. (Houston) < Lipton Tea Tracy Locke-DDB/Needham

Chas P. Young Printing JME Software » Mountain Dew Travis County HHS&VS (Austin)

Crighton Woods Homes Johnsen’s Automotive Brands » Mug Root Beer Trendmaker Homes

Cypress Creek Hospital KURE Juice Bar (Portland) » Pizza Hut Universal Studios Orlando

DDB Digital (Dallas) Los Ojos Restaurant & Saloon » Taco Bell UPN Channel 20 (Houston)

Enzo’s Cycling Products Lost Nation Brewing Co. Rocket City Brewing Company U.S. Oncology

Freescale Semiconductor (Austin) MD Anderson Cancer Center Scalable Software (Austin) West Oaks Hospital

Greater Houston Builders Assoc. Mobil Natural Gas SeaWorld Orlando YMCA of Greater Houston
HOOVERS:  GHBA Onlrget 9 7] o TDLCAPITAL
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cloud19

a creative company We help businesses grow! Call 281.785.3033 or email: info@cloudi9creative.com
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HAVING A STRONG BRAND
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I5 LIKE ROWING A BOAT...

YOU PULL HARD ON THE OARS TO GO FORWARD, LIFT THEM
OUT OF THE WATER AND PUSH THEM BACK TO FINISH THE STROKE.

Once you’ve got the sequence of the stroke down, your boat glides forward smoothly through the
water as you build speed and momentum. Push when you should be pulling, the boat
goes backwards. Or...even worse, you lose your balance and fall head-first into the drink.

IT Compliance One of our software clients wanted to

B2B Magazine create a quarterly B2B magazine targeting
IT managers of major corporations. They
turned to us for brand development and
design. The quarterly “IT Compliance
Magazine” was born. Distributed to over
2,300 corporate subscribers nationwide...
ITCM was a hit.




Compliance

f‘ Insights & Perspectives From

ITCompliance
108 Wild Basin Roed, S-;ﬁe 100
Austin TX 78746
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ITCompliance
2929 Allen Packway, Suite 1400
Houston, TX 77019

Vyil'lter 2007 Issue:

Best Practice from the Practitioner

From An IT Auditor's Perspective:

The Role of Security Standards

Case Study:

New Opportunities and Challenges




Part of creating visual communications is identifying and
AGENCY REBRANDING understanding the marketing message and image that
On.Target! needs to be conveyed in each design. On Target Marketing
needed to update the look and feel of their brand. We were
happy to oblige.

On-Target!.
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vou oNty GET ONE CHANCE
10 MAKE A FIRST IMPRESSION.

Make sure it’s the right one. You can change the impression of a brand over a period
of time, but that first strong impression or image a consumer has of your brand -- good or bad,
right or wrong -- is a powerful phenomenon that’s difficult to change. Every experience, response,
purchase and customer interaction helps shape your brand. It’s up to you to take advantage of every

opportunity to shape those experiences.




Due to a variety of internal and external forces,

today’s corporate environment is in an almost constant state of change. Managing change, whether it
affects one department or shareholders around the world, has become one of the most critical management
issues for any company wishing to enhance or protect its reputation.

Sales Support.

Red Tape,
Headaches  Roadblocks.

TrillaMed, LLC Online sales presentation developed for On-Target! Maketing & Advertising client specializing in supplying high
sales presentation quality medical materiel to the Department of Defense and other Government Agencies.
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support their decision.
As a result, marketing
1 is only truly-effective
Brand-X Western Wear ofiers the fast seioction, ssrvice, - RN ) | when it speaks to

and! in custom made boots, western wear and accessanes

‘lac‘saddvory a wide selection of custom-fitted  * WISHIRN Wik | i | ! _ 2 q the heart as We” as

3 leather wear, accessories, and much more.
Mosey on in foday and soe for yoursalf, Pardnet. 5

1.800.6564.382711
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ANNUAL REPORT

YMCA

of Greater Houston

The challenge with
designing annual reports
is to turn balance sheets
and corporate mission
statements into a visually
appealing package.

YMCA of Greater
Houston, with over 30
area locations, provided
the basic content for
their Annual Report.

We handled the fun
part... graphics, layout,
photography and copy.
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should be to positively
influence sales of a company’s
product or service, either directly

or indirectly.

Consistency in messages
throughout your company’s
communications is key to
achieving long-term sales
and marketing goals.

This means: ensuring that
your sales efforts are supported
by materials whose messages
mesh with those being promoted
through the media and other

external marketing channels
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pER[EPTI““ |5 REAI.ITV. Right or wrong, in its simplest definition...

A brand is what a company or product stands for in the minds of consumers.

Brand equity
equals buying
decisions.




One small step for Man.

One giant leap for Beerkind.
T —

Whatll you be serving next time
visitors drop in from “Out of Town?
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is no longer the limit.

Smart businesses recognize
that having a website in today’s
business climate is a hon-
negotiable part of their
marketing and branding
initiatives. Even companies that
sell sub-par products or services
are aware that many of their
deficiencies can be overcome
through a professional-looking
website (when it comes to
courting new customers, that

is). We all judge books by their
covers — so if your customers
can’t even find your “book” (or
website), you're starting off from
a much more negative brand
perception than your web-
savvy competitors.

Whether you need a hew
website or just a facelift for
your current site... we can help.
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WATER TREATMENT
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Who Are We? Why Choose Us?

WE AR PASSIONATE

COMMERCIAL AND RESIDENTIAL

HOME

0UR BEERS

CONTACT




STUFF

Remember, location is everything. High traffic areas are ideal. A billboard in an
undesirable area will do you little good.

OBEY

No more than seven words in your main headline.

Few words, large illustrations (or photos), bold colors and simple backgrounds. Outdoor
advertising is probably the best “support” medium there is. It's most effective when
coupled with other media, especially radio and TV.
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DISTILLERY.

101 PROOF VOTKA, $0.5% ALCITOL (8101 PROO
LERY. 1925 APORY R, SRECKENRIDSE, COLORAD)

BRECKENRIDGE DISTILLERY INTRODUCES

101 PROOF VODHA

50.5% ALC/VOL 810

(TAIL ENTHUSEAS’I’S
ODKA AFICIONADOS

VH® WANT MORE
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Cloud19Creative
was a key element in developing
our brand image. They were efficient,
professional, and a pleasure to work
with on our branding project;

I highly recommend

Cloud1i9Creative
for your next project.

Lance Mcinnes
President/CEO
A Greener House
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Cloud 19 Creative took a company logo and turned
it into an entire brand. Their work on white papers,
reports, data/product sheets, email/direct mail,
powerpoint presentations, trade show booth/collateral
and many other marketing pieces gave Scalable
Software a recognizable and credible brand.

When it came time to launch a corporate magazine from
scratch, | did not hesitate to turn to Cloud19Creative for
help. They helped develop the original IT Compliance
Magazine logo as well as the entire magazine'’s look
and feel. That branding was then translated to the
web design for the magazine. The Cloud19Creative
was an amazing collaborator and | would recommend
them to anyone looking for design help.

Leighton Hendrick
Senior Marcom Manager
Scalable Software

1 first worked with Kerry when he was with an agency. Even when we
no longer worked with the agency, we continued our relationship with
Kerry at Cloud 19 Creative. He is an amazing designer who intuitively
understands what we are looking for on our projects. | call him with an
idea and he delivers exactly what | envisioned. | would recommend him
to anyone!

Julie Jerden
Director of Advancement
The Shlenker School

Cloud19Creative was a key element in developing our brand image.
They were efficient, professional, and a pleasure to work with on our
branding project.

1 highly recommend Cloud 19 Creative for your next project.
Lance Mcinnes

President/CEO
A Greener House

Success Knows No Boundaries.



cloud19

a creative company

info@cloud19creative.com
www.cloudi9creative.com

p:281785.3033

SERVING Austin, Dallas/Ft Worth, Galveston, Greater Houston and San Antonio




